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Advertisement marketing of sci-tech periodicals in the S ~

background of omnimedia// YAN Fei TAN Suifeng

Abstract In the background of omnimedia sci4ech periodicals
have started to transform to the new form of spreading which shows
contents in all dimensions and orientations; at the same time the
mode of advertisement marketing of scitech periodicals has also
started to transform to the omnimedia marketing that is more ( Y
scientific and more prompt of reaction. Under omnimedia mode ° ) { )

of N << )

sci4tech periodicals must make integrated marketing

advertisement for instance advertising in print version has to € ) ( www. naturechina. com. cn) .
change original layout modes to enhance attraction. Advertising in 2011 (The Oncologist >>(
website of magazines must precisely orient advertisement and ) ° ( PXY
related databases must be built to evaluate the effects and value of >> << »

4

advertisement. Limited by speed of network and storage capacity a

new mode of advertisement in the magazine of mobile telephone

(MP) version should be used in order to improve the effects of
advisement.
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